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Abstract 

This study investigates the potential of the cultural and creative industries (CCIs) in the rural Szigetköz region in North-

Western Hungary, a cross-border area between the Danube and the Moson Danube with significant natural resources. The 

research examines the situation of the CCIs to answer the following question: What are the latent potentials of the CCI area 

in the region? The study aims first to present the meaning and importance of the concept of CCI in rural and regional 

development, then assess the importance of CCI through focus group discussions with the stakeholders of the CCI, and 

finally, a case study of the region, which is a civil association. As a result of the research, the region needs to rely on several 

pillars, e.g., for the city of Győr to rely on, besides the automotive industry, the creative economy. The paper concludes with 

suggestions and further research directions for the regional development of CCIs in rural areas. 
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1. Introduction 

The cultural and creative industries (CCIs) are among the most dynamic industries in Europe [1, 2]. They are important 

for ensuring the continued development of societies and are at the heart of the creative economy [3]. Knowledge-intensive 

sectors based on individual creativity and talent generate significant economic wealth. They are important for generating 

economic growth and employment, especially for young people, strengthening social cohesion, and preserving European 

identity, culture, and values [4].  

According to GESAC [5] the CCI sector contributed more to the EU economy than the telecom, pharmaceuticals, or 

automotive sectors. "By the end of 2019, CCI employed more than 7.6 million people in the 28 EU Member States and 

created around 700,000 jobs (+10%) since 2013, including authors, performers, and other creative jobs" [5]. Extensive 

research exit on CCI in urban areas also in Hungary [6-9]. However, there is a notable absence in the literature concerning 

the development of rural areas centered around CCI. This sector is disseminated in less urbanized and rural territories [10] 

so the existence of a creative economy in rural areas became one of the determinants of smart rural growth [11-13].  

Additionally, as Lysgård [14] also found, there is a lack of exploration regarding the identification of potential challenges 

and obstacles in this context. The study of this issue as the object of study has not been fully considered, which confirms the 

high relevance and practical importance of this research. This recent study investigates the potential of the cultural and 

creative sector in Szigetközi [15] a region of Hungary rich in natural resources, focusing on the possible challenges and 

difficulties of development, using a qualitative method, seeking to answer the question: what constraints and challenges might 

impede the realization of development opportunities for Cultural and Creative Industries (CCI) in the specified region? In 

addition to the sub-questions: what are the socio-economic factors that hamper the development of CCI in the region? What 

other migration and demographic processes facilitate or hinder development? Introducing these inquiries within a particular 

rural context serves as a valuable augmentation to the predominantly urban-centric literature on Cultural and Creative 

Industries (CCI). 

The study examines important issues from several points of view; in Hungary, the CCI sector is important and receives 

a lot of attention, but as in most of Europe, it focuses mainly on cities. Thus, it looks at a unique research area within the 

country's borders, which is also very neglected at the European level: the CCI sector in a rural area. 

The interest of the study is further enhanced by the fact that it is a relatively developed rural area within Hungary, with 

unique socio-economic characteristics, as it has post-communist features, but is located in the immediate vicinity of two 

countries and a developed industrial center, and at the same time has priceless natural assets. The region needs to rely on 

several pillars, so besides the automotive industry [16] culture and the creative economy play a crucial role [9, 17, 18].  

In terms of structure, the paper follows the introduction by outlining the meanings and significance of the cultural and 

creative industries, followed by the theoretical framework and the research methodology, then the main findings with two 

case studies from the area. The paper concludes with suggestions for developing cultural and creative industries in the micro-

region and directions for further research. 

 

2. Theoretical Framework 
Culture and creativity are of immense value to local communities and fuel the creative economy, one of the global 

economy's fastest-growing and most important income-generating sectors in job creation and export earnings. In recent 

decades, the CCI sector has been disseminated in less urbanized and rural territories; its existence in rural areas has become 

one of the determinants of smart rural growth. 

Bell and Jayne [12] asserts that rural areas and small towns have been largely overlooked in scholarly investigations of 

culture-led development. Existing academic research has primarily examined the role of culture in rural development policies 

by emphasizing the significance of arts and crafts, cultural festivals, and symbolic, cultural, and creative economies in 

fostering rural development. A literature segment explores the prevailing conditions and effects of creative and cultural 

industries in rural regions, considering them an alternative strategy for local industrial development [19]. Another segment 

of the literature that highlights the intersection of tourism and creativity is explored through various global examples from 

Europe, North America, Asia, Australia, and Africa, highlighting the significance of creative spaces, the role of creative 

industries, and the impact of the 'creative class' on tourism [20]. This relationship encompasses diverse aspects such as 

cultural clusters, the influence of entrepreneurs, and the marketing of creative tourism destinations [21]. 

Studies that examine CCI in rural areas show that this topic is more examined in Asia, primarily in China[22-25] 

Although other Asian countries such as Malaysia [26] and Indonesia [27] were also included (Notably, no studies from North 

and South America were included). Additionally, studies from Australia [28] South Africa [29] and from Europe. However, 

studies on this subject only in a few European countries have been carried out including the Baltic Countries [30] the Czech 

Republic [31] Italy [32] Hungary [33] Poland [34] Portugal [35] Sweden [36] and the United Kingdom [37, 38]. Studies in 

rural areas cover nine key areas: business, cultural heritage, mapping CCI, mobility, rural development, sectoral mapping, 

spatial distribution, tourism, and urban planning. The European studies contribute mainly to regional and tourism 

development as CCIs are accessed as a development tool. They used various methods like big data management, case studies, 

interviews, focus group discussions, internet research, fieldwork, GIS mapping surveys, text analysis, and text mining. They 

researched different subjects, such as CCIs in general [39, 40] or specific sectors like the wood industry [32], the craft industry 

[37] and ICT firms (Information and Communication Technology Firms) [31].  

The literature studies indicate significant potential for the development of Cultural and Creative Industries (CCIs) in 

connection with tourism. However, research on this topic remains limited, highlighting the need for further exploration to 

fully understand its impact and opportunities. Therefore, this study further examines the latent potential of CCIs in the 

Szigetköz region, a cross-border area in North-Western Hungary. 
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3. Methodology 
3.1. Study Area 

Szigetközi [15] is unique in Europe and has one of the most significant amounts of groundwater resources in Hungary 

and even in Europe [41, 42]. Therefore, in recent years, Szigetköz has been the focus of several studies [43-48]. It is located 

in the northwestern part of Hungary, in the cross-border area with Slovakia, a suburban area of Bratislava that serves as a 

truly unique geographical location [48]. It covers a total area of 375 km² and is located between the Danube (Old Danube, 

Great Danube) and the Moson Danube in the central part of the Kisalföld. It covers only four percent of the total area of 

Hungary and can be divided into Lower and Upper Inter-island groups according to the natural geographic units, with Győr 

and Mosonmagyaróvár as the centers, the dividing line being between Hédervár and Ásványráró. 

 

 
Figure 1.  

The study area. 

Source:Szigetközi [15] and Kézai and Gombos [33]. 

 

The settlements studied in the inter-island landscape show a wide variation in terms of population. The total permanent 

residents of the study area are 219,832 inhabitants, which is 2.23% of the Hungarian population [49]. The largest settlement 

among these is, of course, the county capital Győr, where seventy-three percent of the population lives. According to data 

from the Ministry of the Interior, the smallest settlement is Vének, with 216 permanent residents as of 1 January 2022. It is 

also exciting and vital to note that 86% of the total population of Szigetköz is concentrated in the two large cities of Győr 

and Mosonmagyaróvár, and only 14% live in rural settlements [49]. The research covered the following 35 settlements 

(Figure 2). 

 

 
Figure 2. 

The examined municipalities with population (2022). 

Source: Own compilation based on the Ministry of Interior Ministry of Interior [49]. 
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3.2. Data 

As a starting point for this research, the question of whether to use the narrow or broad definition of creative and cultural 

industries identified in Borsi and Viszt [50] analysis, both of which used the Hungarian sectoral classification (TEÁOR) 

mapping to define the scope of activities included in the CCI was raised. In the broad sense, 99 Hungarian sectoral 

classification codes (TEÁOR codes) [50] and in the narrow sense, only 36 classification codes (TEÁOR codes) [50] (Table 

1) can be classified. 

 
Table 1. 

Narrowly defined CCIs by the Hungarian Sectoral Classification Codes (TEÁOR codes). 

Narrowly defined cultural and creative industries by the Hungarian Sectoral Classification Codes (TEÁOR codes) 

2210 Publishing activity 3002 Computer manufacturing 

5811 Book publishing 5813 Newspaper publishing; 

5814 Publication of periodicals and periodicals 5819 Other publishing activities 

5820 Software publishing (5821-5829) 5821 Computer game publishing 

5829 Other software release 5910 Film, Video and Television Program Production 

5911 Film, video, and television program production 5912 Film, video production and television program recording 

5913 Film- Video and television programs 6010 Radio program service 

6020 Compilation and provision of television programs 7111 Architectural engineering activities 

7200 Scientific research and development 7210 Natural science, technical research, development 

7211 Biotechnological research and development 7219 Other scientific and technical research and development 

7220 Social sciences, humanities research, development 7310 Technical research and development 

7311 Advertising activities 7312 Media advertising 

7410 Fashion and Design 7420 Photography 

7440 Advertising; 8552 Cultural training 

9002 Performing arts ancillary activities 9003 Creative arts 

9004 Operation of art facilities 9211 Film and video production 

9220 Radio and TV broadcasting 9231 Creative and performing arts 

9232 Art ancillary activities (since 2008 9004 Operation 

of art facilities) 

9234 Arts ancillary activities 

Source: Own compilation based on Borsi and Viszt [50] 

 

3.3. Focus Group 

As a method for our research, we chose the focus group, a type of in-depth group interview, as a research method that is 

often used in the social sciences [51, 52]. The method explicitly uses group interactions [53] which is particularly useful 

when investigating people's knowledge and experiences. It can be used not only to explore what people think but also how 

they think about a particular topic and why they think about it, so group processes can help people express and clarify their 

views in ways that would be less readily available in a non-group interview [53].  

After reviewing the literature, we conducted qualitative focus group in-depth interviews (n=14). A stakeholder meeting 

was organized on 7 December 2021, and CCI experts from the municipalities under study were invited to participate in the 

research. Local stakeholders were identified using a snowball method. The focus group discussion was initially planned to 

involve 65 people in 5 groups, but only 14 of the invited participants accepted the invitation, so the discussion was held with 

only one group, representing an attendance rate of 21.5%. Of these, eight were people closely linked to the CCI. Six were 

other experts indirectly linked to the CCI (one volunteer cultural program organizer, one mayor, three entrepreneurs who are 

the main promoters of local events, and one representative of the county chamber, a local volunteer with inter-island links), 

whose work is not linked to the CCI but who play a significant role in the life of the municipality and have insight into the 

local cultural and creative industries in the municipality. The list of participants is shown in Table 2. The focus group 

discussion covered issues of creative existence, the cultural and creative industries, difficulties, gaps, opportunities, 

aspirations, and development proposals for the region. 
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Table 2. 

The list of participants in the focus group discussion. 

Experts The activity, according to the Hungarian sectoral classification codes 

Expert 1 7111 Architectural engineering activities 

Expert 2 7111 Architectural engineering activities 

Expert 3 7112 Engineering activity, technical consultancy 

Expert 4 7200 Scientific research and development 

Expert 5 7410 Fashion and design 

Expert 6 7420 Photography 

Expert 7 9499 Other community, social activity (non-profit organization) 

Expert 8 9499 Other community, social activity (non-profit organization) 

Expert 9 Representative of the Győr-Moson-Sopron County Chamber of Commerce and Industry 

Expert 10 Szigetközi settlement mayor 

Expert 11 1624 Production of wooden storage products 

Expert 12 0210 Forestry and other forest management activities 

Expert 13 4690 Wholesale of mixed products 

Expert 14 2511 ufacture of metal structures 

 

3.4. Case Studies 

The paper's final section presents a Hungarian civil initiative that serves community building among CCI representatives 

through bottom-up organization Szigetközi [15] (Szigetköz shopping bag), a local travelling market for local producers. The 

case studies are based on interviews with the founder and further creative actors regularly attending the market (n=6). Table 

3 Interviewees main characteristics. 

 
Table 3. 

Interviewees main characteristics. 

Interviewees Their activity, according to the Hungarian sectoral classification codes  

Expert 1 Founder of the Szatyor Association 

Expert 2 9499 Other community, social activity (non-profit organization) 

Expert 3 9234 Arts ancillary activities 

Expert 4 9231 Creative and performing arts 

Expert 5 7410 Other Fashion and Design 

Expert 6 2511 Manufacture of metal structures 

 

The interviews were conducted via phone and in person between September 2024 and March 2025 (45-60 minutes each). 

A field study trip was also conducted on March 23rd, 2025, in Dunasziget, where the Szigetköz visitor centre is located, and 

it also hosted the local travelling market. 

 

4. Results 
4.1. Results of the Focus Group Discussion 

At the onset of the focus group discussion, it was crucial to elucidate the perspectives of active economic participants in 

the region regarding their connections to the area and their perception of the setting for their activities. The individuals 

attending the meeting displayed a greater sense of connection to the municipality rather than the specific study region. Their 

identity within the Szigetközi [15] region revolves primarily around their place of residence, childhood memories, and current 

experiences, with water and the natural environment playing pivotal roles.  

While they recognize the significance of development for the future, interviewees also identified a counteractive 

"business as usual" phenomenon. The 'development-stability' dichotomy was identified as a source of conflict in three main 

areas: attracting incomers (including creative workers), preserving the natural environment and economic development, and 

communication among settlements despite their personal and business conflicts. There is a demand for both creative and non-

creative workers; yet in both instances, there exists a challenge in attracting and retaining employees within the specified 

area of Szigetközi [15]. For the former group, meeting not only material needs but also providing a conducive environment 

(inclusive of services, creative outlets, and cultural amenities) is imperative. In contrast, the primary hurdle for the latter 

group lies in the insufficient availability of quality housing. The challenge for potential newcomers extends beyond the 

unattractiveness of the area; it encompasses the difficulties that both new and previous residents may encounter upon settling. 

Insights from the focus group indicate that past resettlements have resulted in unprecedented ethnic and cultural conflicts, 

rendering the process of settling in the area less appealing for both incoming and former residents. Conflicts have manifested 

in various aspects of daily life, including architectural styles, disparities in work attitudes, management of gardens and yards, 

and the demand for services of varying quality and standards. Consequently, enhancing the attractiveness of the location 

proves challenging when a majority of stakeholders express dissatisfaction with the changes. 

The coronavirus epidemic was seen as having a positive effect on the "localization" of the workforce, as previously, 

people commuting to nearby Austria (Austrian-Hungarian border crossings at a maximum distance of 50 km) were finding 

local employment and taking up work, and many were moving home from abroad. 
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The second major issue revolves around the apparent conflict between preserving the natural assets of the region and 

fostering economic development. While each municipality aspires to safeguard its natural resources, there is a willingness to 

promote tourism or other economic sectors, even if it comes at the expense of neighboring municipalities. This conflict 

extends to the social sphere, where residents seek competitive salaries and an enhanced range of services. Simultaneously, 

they desire to maintain the current natural status quo, posing what seems to be an insurmountable contradiction in many 

cases. Consequently, in addition to favorable demographic trends like agglomeration-driven population growth, the persistent 

outward migration from the hinterland remains pronounced. 

The third prominent challenge lies in the inadequate collaboration and communication among municipalities. This issue 

partly stems from conflicts of interest and historical personal or business disputes among municipal stakeholders. 

Additionally, the absence of a suitable communication platform and limited initiatives to establish inter-municipal 

communication further exacerbate the problem. Despite the potential to wield considerable influence and address challenges 

more efficiently through coordinated efforts, there is a lack of organizational or cooperative frameworks, with minimal 

tangible endeavors to rectify this situation. 

Addressing and alleviating conflict is an intricate, prolonged, and multi-stakeholder undertaking. Consensus among 

participants highlighted tourism as a potential breakthrough, yet it was acknowledged that diversification is essential, given 

the sector's vulnerability exposed by the economic crisis. A potential enhancement to cooperation, communication, and 

efficiency involves establishing an agency dedicated to the Szigetköz region. Such an agency could contribute to regional 

development by adopting best practices and bolstering cultural and creative industries. 

 

4.2. Results of the Case Studies 

In the paper’s last part, we present the exemplary Hungarian bottom-up initiatives: Szigetközi Szatyor. 

 

4.2.1. Szigetközi Szatyor (Shopping Bag from the Region Szigetköz) 

In 2024, the Szigetközi [15] (Szigetköz Shopping Bag) celebrated its 10th anniversary. The name comes from the 

geographical region, the so-called Szigetköz. Zoltán Balogh, the founder and creator of the initiative known as the travelling 

fair in the Szigetköz settlements, is a committed local patriot who places great emphasis on preserving traditions, networking, 

and sustainability - he emphasizes that he is passionate about waste-free living. He wants to shorten the supply chain, which 

has grown in the 21st century, by presenting only local products, goods, and services at the events. The selection of the 

participating creatives is a personal matter for the founder. In addition to creative networking, i.e., creating a meeting point 

for supply and demand, the aim is to educate, both in the context of sustainability and tradition. Events are held monthly from 

March to October in diverse locations. Cooperation with the municipalities of Ásványráró, Dunaremete, Dunaszeg, 

Dunaszentpál, Győr, Halászi, Hédervár, Lébény, Lipót, Máriakálnok, Mosonmagyaróvár, and Rajka is ongoing, as these 

municipalities regularly host the events of the Szigetközi travelling market. However, every year, new municipalities tend to 

join. The initiative functions as a foundation and as a community. According to their credo: “This Bag is not a single-use 

plastic bag! It is a Szigetköz specialty made from us, made from a highly durable and hard-wearing material. The Szigetközi 

Shopping Bag can hold a lot: local product promotion, environmental awareness, zero waste, community building, and more. 

What we do is up to us.” [15]. The initiative has grown into an entire community with more than 12,000 followers on social 

media platforms. 

 

5. Discussion  
The paper sheds light on the challenges and opportunities faced by the Szigetköz region in Western Hungary concerning 

its cultural and creative industries (CCIs). The focus group discussion revealed various issues, including the struggle to attract 

and retain creative professionals, conflicts between economic development and natural preservation, and inadequate 

collaboration and communication among municipalities. 

One notable aspect highlighted in the paper is the strong connection that residents have with the municipality rather than 

Szigetköz itself. This suggests that efforts to enhance the appeal of the area for creative professionals should not solely focus 

on the study region but also consider the broader municipal context, which suggests how to handle the area from other 

perspectives as well. 

The identification of a "development-stability" dichotomy as a source of conflict is a common challenge faced by many 

regions aiming for growth while preserving their unique characteristics. The need for both creative and non-creative workers 

underscores the importance of a balanced and inclusive approach to development. While creative professionals may require 

a supportive environment with cultural amenities, non-creative workers face challenges related to housing and basic 

infrastructure. Addressing these diverse needs is essential for fostering a thriving and sustainable community. Tackling these 

problems could mean that they may also provide a solution to the issue of demographic indicators of development, which 

may also be faced by less rapidly developing areas [54]. 

The suggestion to establish an agency dedicated to the Szigetközi [15] region is well-founded, as it could play a vital 

role in coordinating efforts, disseminating best practices, and fostering collaboration among various stakeholders, as Dent et 

al. [55] also noted. 

The conflict between preserving the natural assets of the region and fostering economic development is a common 

dilemma faced by many regions globally. The suggestion to focus on tourism as a potential breakthrough is reasonable, but 

the paper wisely acknowledges the need for diversification given the sector's vulnerability. Striking a balance between 

economic growth and environmental preservation is crucial for the long-term sustainability of the region [56]. 
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The proposal to create a brand for the Szigetköz area is a strategic move. A well-crafted brand can serve as a powerful 

communication tool to attract creative professionals [45] promote local attractions and foster cooperation among stakeholders 

[57]. However, the authors rightly point out that resolving social conflicts is a prerequisite for building a robust brand.  

However, it is important to note that the method and data have limitations. The current research is limited by the 

qualitative research method, which is suitable for identifying the problem but cannot investigate its extent. One limitation is 

the low attendance rate of stakeholders in the focus group discussion. Only 14 out of the 65 CCI experts invited via the 

snowball method participated, resulting in a rate of 21.5%. Therefore, the authors suggest conducting additional spatial 

studies of CCI as a future research direction. In the long term, it is also valuable to perform local analyses, as they can 

highlight the specific factors of cities and regions that can enhance their competitiveness [58].  

6. Conclusion  
The study focused on the Szigetköz region, rich in natural resources, and aimed to explore its cultural and creative 

industry aspects. Following Keresnyei and Egedy [7] the research is a new micro-level analysis that aims to present the local 

specificities of the cultural and creative industries in a new region of Western Hungary and to provide guidelines that can 

help practitioners and decision-makers localize and attract local creative forces. For as Egedy T. [8] puts it, rural areas that 

succeed in combining top-down measures with bottom-up initiatives and development based on local conditions and needs 

are the ones that can succeed in the creative and smart age. This confirms the findings of Horváthné Kovács et al. [59] that 

future rural development policies must better identify the appropriate territorial units or new structures on the basis of which 

development plans can ensure the social and economic cohesion of local communities.   

In order to achieve these objectives, the following findings have been made for 

Szigetközi [15] has a problem with a shortage of local creative professionals (living and working locally), and many 

leave the area without jobs and other opportunities. The area is not a major attraction for new creative arrivals due to a lack 

of appropriate job opportunities, services, and creative communities. Scholarship programs under CCI would help to build 

the latter, which would also indirectly and in the long term help to develop the local economy. It is, therefore, crucial to 

strengthen the creative class to attract back those who have moved or to offer scholarships to the current younger generations 

to motivate them to move back. 

In addition to scholarship programs, branding is an important tool in urban development and city management, so it 

would be worthwhile to create a brand for the 'Szigetköz' area. The brand could also serve as a communication tool for local 

attractions and companies. This is because businesses in the region struggle to compete with the wages offered in Budapest 

or the larger cities of neighboring countries. Creating another attraction and effectively communicating its benefits to creative 

professionals who come here could help address this issue. This fragment of text describes the potential attractions of an area, 

which could include the natural environment, unique services, cultural assets, or tourist attractions. 

However, for the region to cultivate an appealing brand, it must address a central challenge: finding a viable resolution 

to social conflicts. A comprehensive plan needs to be devised and executed to tackle issues arising at an individual level, 

subsequently extending to social and socio-economic dimensions. Building a robust brand becomes unattainable if both 

newcomers and existing residents resist change, serving not only as proponents but also as obstacles. The primary emphasis 

should be on evaluating the potential repercussions of forthcoming changes and proactively preparing for them, recognizing 

that economic development (including CCI) is inseparable from social change. Then the brand name can also function as a 

communication tool to facilitate and promote cooperation among stakeholders Banks [20] recommends organizing both 

formal and informal events, workshops, and meetings to provide a platform for potential collaborators. Near-constant 

communication can also enable closer and more frequent cooperation.   

As Pawlusiński [34] also argued, a recent paper proved that different events can provide opportunities to encourage 

grassroots creative initiatives. They can be an asset in themselves, a driving force for creative development, and an attraction 

for creative professionals. Extending existing best practices and linking them to other services and businesses adds much 

greater value than these best practices alone. Therefore, building local communities, as mentioned in the case studies, can 

significantly motivate entrepreneurship in rural areas, making it an essential factor in developing local networks. The 

proposed solutions, such as scholarship programs, branding, improved communication, and setting up an agency for 

municipalities, provide a comprehensive roadmap for addressing these challenges. 

The main lesson of the study is that one of the pillars for the development of the CCI sector in rural areas is to address 

the problems that arise at the societal level, if not primarily, at least in parallel with industrial development. On the one hand, 

problems at the social level have a negative impact on the incentives to settle, thereby significantly limiting the scope, quality, 

and pace of economic development. Further studies of rural CCI development should examine these aspects in more detail. 
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